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The changing news market

 In the past: people were hungry for news

 Newspapers = first mass media

 Much, often, regularly, fast, cheap

 Today: information overflow – people are confused

 Media competition 

 Selected presentation of content

 Who provides best selection?

 Who provides best presentation?
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Newspaper versus magazine

 Newspaper requirements

 Fast multiple webs, vertical web lead

 Affordable low-cost paper

 Simplicity no drying, ink penetration only

 Efficient ready from the folder

 Magazine requirements

 Quality  high, one web horizontal lead

 Process flexible, dryer, folder

 Materials multiple paper types, inks

 Formats standard sizes



The newspaper product develops

 From spot colour to process colour

 Full colour on all pages

 Smaller size, tabloid or “Berliner”

 Magazine-style design

 What is next?

 Paradigm shift in newspaper production?

 Newspaper = daily magazine?
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El Economista

 Madrid, Spain
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El Economista
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Äripäev

 Tallin, Estonia
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Äripäev
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Akzia

 Moscow, Russia
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Akzia
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Roularta, Belgium
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Transcontinental, San Francisco, USA
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The Hindu, Chennai, India
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Independent News & Media
Newry, Northern Ireland

Goss Flexible Printing System 
Compact plus Semi-Commercial
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Publishers share printing

 Semi-Commercial based on business developments

 Publishing and printing – different businesses
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Who will print the newspaper in the future?

 Future newspaper printing = complex business

 Flexibility in prepress press and finishing

 Marketing and sales 

 Customisation of services

 Development of USPs

 Are newspaper printers prepared?
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Organisational alternatives

 Profit centres

 Joint ventures

 Outsourced production

 Newspaper printers are

urged to make profit

 Commercial printers 

start printing newspapers
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Case studies

 Cost centres

 St. Galler Tagblatt (CH)

 Tribune Publishing (US)

 Profit centres

 Bold Printing (S)

 Westcounty Publications (UK)

 Joint ventures

 Trykkompagniet (DK)

 DZO (CH)

 Out-sourced production

 The Globe and Mail (CND)

 La Presse (CND)
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Focus on publishing business
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Source: Pira 2006

The worldwide market for print

Market potential for 
Semi-Commercial

World print market: 

601 Billion US$ 

in total
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New print process standard required

 Semi-Commercial not specified yet

 Difficult to manage expectations of print buyers
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Proposed Semi-Commercial standard

 Three types of paper 

 Newsprint 40–52 g/m2

 SC 45–60 g/m2 

 LWC 57–70 g/m2

 Screen dot shape elliptical

 Screen angles Y 0° / C 15° / M 75° / K 135°

 Screen rulings 50, 54 and 60 lines/cm

 FM screening 30 µm newsprint / 25 µm SC & LWC
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Proposed Semi-Commercial standard

 Ink coverage 260% max.

 Max. black (K) at least 85%

 GCR strongly recommended

 Ink sequence CMYK or KCMY

 Colour register 0.3 mm newsprint / 0.2 mm SC & LWC

 Dot gain 22%

 Mid tone spread 6%

 Grey balance C 50 / M 40 / Y 40
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Densities on newsprint

Status E, polarisation filter 

 Cyan 1.00

 Magenta 1.00

 Yellow 1.00

 Black (K) 1.20
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Densities on SC paper

Status E, polarisation filter 

 Cyan 1.20

 Magenta 1.20

 Yellow 1.20

 Black (K) 1.40
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Densities on LWC paper

Status E, polarisation filter 

 Cyan 1.25

 Magenta 1.25

 Yellow 1.25

 Black (K) 1.55



29



MW Mar-27-08 30

7
 Future Newspaper 

Production

 IFRA Research

Report

 Coming soon
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Conclusions

 The newspaper products differentiate

 Newspaper production differentiates

 Production process gains complexity

 Publishers concentrate on publishing

 Print production by specialists

 Semi-commercial – new quality level
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Conclusions

 Three reasons for semi-commercial

 Add value to the newspaper product

 Create additional print business

 Combined R&D for heatset and coldset

 Technical standards required

 Economics to be studied in detail
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