Beatrix Beckmann

Addressing all senses,
bridging paper & digital

www.wan-ifra.org




What i1s the secret of successful
consumer products?

The user experience Is
critical for success

Create an excellent reading
experience!

Create an excellent
advertising experience!



Addressing
all senses

Relevance of senses
for buying decisions

Source: K.-P. Nicolay, Verpackung ist Werbung pur, Druckmarkt 45, Dec. 2006

© 2012 WAN-IFRA | 3



The “daily magazine”
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El Economista

Madrid, Spain
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Akzia

Moscow, Russia
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Innovative advertising and
products IFRA

L L L L

Extraordinary forms and formats

Innovative Advertising

“Flying pages” in broadsheet and tabloid
(Spadea)

Zipping ads

Special paper

Special ink Special Report

No. 10.2008

Scenting ads

Cross-media advertising
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Super panorama

Example with four pages
broadsheet

Maximum of six pages
broadsheet is possible

Special folder retrofittable
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German BILD in double size

@l

|

Der neve up!
oy

SCHON EIN
VOLKSWAGEN

sO KLEIN UND'
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Saturday edition, 27 August 2011

77,7 Xx52,8cm
Double Broadsheet

16 panorama pages

§| GUINNESS WORLD RECORDS REKORD! Diese BILD ist die grofle Zeitung

Klein ist groB.
Der neve up!

WAHLEN SIE DAS J9==
BILD-GIRLFUR §° n'T=
DEN T -
'y 353
~A Dm A%
2 SRR
“ X \
Y ,
i

SCHON EIN
VOLKSWAGEN =g ®
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B.Z. in Berlin with “Cashcode”
since 31 August 2011

BER!’

AAAAAAA

Lottery number on each copy

Digital ink-jet imprint system

7-digit code
on front page

Itk
Diskus- g,
Gold °

fo'feriin, Westend beigesetzt

e W e
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Flying page
INn a
broadsheet
product
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Half cover In _*---_-_....._-

tabloid format
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Translucent paper
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Special Ink

Fluorescent ink
Metallic ink

Scented ink

Scents in microcapsules in the ink

Rubbing opens the microcapsules
and releases the scents
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Scented Ink Fiir Dich soll's
rote Rasen regnen!
flavours £
Flowers
Foodstuffs
Perfume
Roast beef
Disinfectant 3 PARSHIP.de

Jubildums-
Gutschein
25 Euro

Smell of a dental

practice

Smell of burning



“Edible” ads

Orange Whirl
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:‘Edible” ads
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For the first time ever, Magazine World is
embracing one of the newest innovations in print
magazine publishing by incorporating a Peel 'n
Taste strip [see opposite). Here, we discover how
this innovation is being used in other magazines. .
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Tasty advertising
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Newspapers:
Print & Apps

Quick Response Codes
Clickable paper
Augmented reality

Promotion cards,
“touchcode” technology

Video in print
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sucht auch Moore, die
jungen Withler zu srmei-
chen und zu mouvieres. . Geliebt und gehasst

Moare gelingt es wie-
der pinmal die beson- W Michaed Moore ( Bowling fof

ders fur europiische Colmbing®) ist des
Fuschauer befremdlich St dor Doba-S2ene und Hamsfigme
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Masitz Pabier 0 off zu keinem Zeit-
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r- mmg for Bush mil seiner Nihe
pf a0 Gott begriinden, birtige Hin-
er terwilder, die Moore als Kom-
e
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munisien beschimpfen. In meh-
- reren Suldten erhislt Moore Auf-
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Ricoh: Clickable Paper




Augmented Reality, Daily Telegraph
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AirCode promo card “touchcode” in
the magazine of Die Welt

BOSS
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Video In Print, Fairfax, Australia
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Production In
the mailroom

Combine glossy cover
with coldset content

High-quality but
low-cost magazine

Stitching & trimming
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Flexible newspaper production

Small circulation

High circulation

Newspapers similar to magazines, Semi-
Commercial, SC, LWC, Heatset, UV

Dai

Standard newspaper printing,
coldset,
4c on all pages

Simple, fast

Complex, flexible
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WANZ)IFRA

and Mews Publisher

Beatrix Beckmann

Research Manager Materials

Competence Centre Newspaper Production
WAN-IFRA GmbH & Co. KG

Darmstadt, Germany

beatrix.beckmann@wan-ifra.org

www.wan-ifra.org




